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OUR VISION

Together, let’s shape the future of the Internet

OUR MISSION

As an authority on unique
Internet number resources, we
enable people to operate and

develop the Internet.

aw - i _e=y

As the Secretariat for the RIPE
community, we are a trusted steward of
the open, inclusive, collaborative Internet
model, engaging and connecting people

and communities.
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As a neutral source of information
and knowledge, we actively
contribute to the stability and

evolution of the Internet.



A brand is how we are recognised
- how we share who we are, what
we do and the values we uphold.

- W
.
These guidelines will help you work with The elements are flexible enough to allow for design
the various elements of our brand: the logo, solutions for both digital and printed materials.
typography, colour palette and imagery. Following these guidelines ensures that all our

material reinforces the RIPE NCC's core values in a

professional and consistent manner.
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Logo
Main Version

Horizontal

This is the primary version of the
logo without subheader for the
RIPE NCC.

This is the primary and the preferred
version of the RIPE NCC logo. Use this
version as far as possible.

Using the Logo
These full colour logos should always
be positioned on a light background.

& RIPENCC

This is important when printing
materials so that the colours appear
correctly.

Use the white version (negative

version) of the logo on dark
backgrounds if needed.


https://drive.google.com/drive/folders/1XsXsNUCLDKd4pZ3jbFHE-MfNMdpMAkhu
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Logo
Horizontal with
Subheader

This is the secondary version of the
RIPE NCC logo with the subheader,
Network Coordination Centre.

This version can be used on larger
printed materials like roll-up banners
or letterheads.

RIPE NCC

RIPE NETWORK COORDINATION CENTRE



https://drive.google.com/drive/folders/1v1fOF5D8g9FpiCb6hFxE4iwfonhiy8sE
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Logo
Versions

Horizontal and Vertical R I P E N c c
RIPE NETWORK COORDINATION CENTRE

The RIPE NCC logo has both
horizontal and vertical versions.

Use the horizontal versions as far as Horizontal | Main Version Horizontal | With Subheader

possible. The vertical versions are
useful when there is limited space
available, such as on merchandise or
for smaller images.

White versions are available for use
on a dark background.

RIPE
NCC

RIPE NETWORK
COORDINATION
CENTRE

Vertical | Without Subheader Vertical | With Subheader


https://drive.google.com/drive/folders/18kaz4-s-J6hlowZ-csyj-uzqto46FG9P
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Logo use

with background
colours 2 & RIPENCC &RIPENCC S&RIPENCC

Horizontal | Main version

The primary version should be used on a
white or light grey background.

& RIPENCC &RIPENCC &RIPENCC & RIPE NCC

Use the negative version of the logo on
brighter or darker backgrounds.

Here are some examples of the primary
and negative versions against different

S&RIPENCC  ®&RIPENCC  &RIPENCC | &RIPENCC

The same rule applies to all other versions
of the RIPE NCC logo and variants.

& RIPENCC & RIPENCC &RIPENCC &RIPENCC
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Logo
Variations
RIPE NCC Services

All of our services derive their logos
from the primary RIPE NCC logo.

Use the full colour version as far as
possible on white backgrounds.

Each of these are also available in
white to use on dark backgrounds
or on top of images. A black version
is also available for each of these
variations.

> RIPE NCC Academy
) RIPE NCC Access
¢ RIPE Database

> RIPE IPmap

¢ RIPE Atlas

¢ LIR Portal

) RIPEstat

& DNSMON

& RPKI

& RIS

& RIPE NCC Academy
& RIPE NCC Access
& RIPE Database

& RIPE IPmap

& RIPE Atlas

& LIR Portal

& RIPEstat

& DNSMON

& RPKI

& RIS

& RIPE NCC Academy
& RIPE NCC Access
& RIPE Database

& RIPE IPmap

& RIPE Atlas

& LIR Portal

& RIPEstat
& DNSMON
& RPKI

& RIS



https://drive.google.com/drive/folders/1HRB9RZf1hjYeQ4NRAXFiHlcXUtxxf9Kf
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Logo
Structure

Horizontal
Main Version

This page shows you how the
typography in the logo is aligned
with the symbol.

The spacing of the symbol and

the typography should never be
changed. Further, the proportion of
the typography to the symbol should
always stay the same.
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Logo
Structure

Horizontal with Subheader

This page shows you how the
typography in the logo is aligned with
the symbol, including the subheader.
The spacing of the symbol and

the typography should never be
changed. Further, the proportion of
the typography to the symbol should

ey staythesame RIPE NETWORK COORDINATION CENTRE
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Security
Margins

Horizontal Versions

The RIPE NCC logo should always
be surrounded by a minimum area of
space: the security margin.

The area of isolation ensures that

other visual elements do not encroach
on the logo. The first letter of the
logo, the capital “R” is the exact

dimension of the security margin.

This is a handy way to scale the logo
and ensure that the security margin is

intact. The security margin is always
scaled proportionally to the
letter R.

RIPENCC

RIPE NETWORK COORDINATION CENTRE
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Security
Margins

Vertical Versions

The RIPE NCC logo should always
be surrounded by a minimum area of
space: the security margin.

The area of isolation ensures that
other visual elements do not encroach
on the logo. The first letter of the
logo, the capital “R”" is the exact
dimension of the security margin.

This is a handy way to scale the logo
and ensure that the security margin is
intact. The security margin is always
scaled proportionally to the

letter R.
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RIPE
NCC

RIPE NETWORK
OORDINATION
TRE
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Transparency
percentages

A maximum transparency of 60%
can be applied to the logo for use in
watermarks and other digital
stamps.

Anything less than 60% makes the
logo unreadable.

& RIPENCC

100% Color

< RIPENCC

60% Color
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¢ RIPENCC

80% Color

< RIPENCC

40% Color n
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Transparency
percentages

For the black version of the
logo or any other colour of the
brand colour palette.

The RIPE NCC logo transparency
must not go below 40% when the
logo is in black or in any other colour
of the official brand colour palette.

&RIPENCC

100% Color

&RIPENCC

60% Color
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&RIPENCC

80% Color

&RIPENCC

40% Color n
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Read abi I ity Print version | Minimum size of readability
guidelines for

minimum sizes C C
Print and web versions R I P E N
The RIPE NCC logo has been

designed with a minimum width
of 30 mm.

The logo must never be smaller than @ R I P E N cc
| \

this. On the web, the minimum size

of the logo is 160 pixels wide. Print version | Minimum size of readability 30mm

30mm

There is no maximum limit to the size
of the logo.

& RIPENCC The scale of the Logo should never be used below the minimum size of 30mm n
| |

X

Web version | Minimum size of readability

& RIPENCC

160px

Print version | Minimum size of readability 160px

& RIPENCC The scale of the Logo should never be used below the minimum size of 160px n
| |

X
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Incorrect v X X

Use
&

Do not manipulate the logo

& RIPENCC RIPENCCE:  RIPENCC

be manipulated (e.g. stretched,
rotated, shrunk, font changed, colour

changed, etc).

G
B
?3?

&

RIPENCC RIPE NCC
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Logo Use on top
of images

We place the logo on the top left,

or the top right or in the centre of
images as far as possible. Avoid
placing the logo at the bottom of an
image.

The logo should always be placed
so that it remains readable and with
enough colour contrast.

& RIPENCC

RIPENCC

RIPE NETWORK COORDINATION CENTER

&

RIPE
NCC

RIPE NETWORK
COORDINATION
CENTER
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RI P E N CC CMYK: 41;34;34;1

RGB: 155;155;155

Sy m bo I Web: 9¢9bSb

The symbol of the RIPE NCC was
constructed to reflect the four

original values:

Inclusiveness
Engagement CMYK: 0;72;98;0

Transparency RGB: 242;107;33
Coordination Web: f26b21

CMYK:100:;92;29;17
RGB: 37;49;106
Web: 25316a

N
AN
AN
N
N
AN
AN
AN
N



https://drive.google.com/drive/folders/1XC7SrG8fSzKynZwuXArk_w3xpf4zUJKZ
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Using the
RIPE NCC
Symbol

The symbol of the RIPE NCC should
be always used on the top right
corner in every layout (horizontal and
portrait or any other format) when
the main version of the logo is not
being used.



https://drive.google.com/drive/folders/1XC7SrG8fSzKynZwuXArk_w3xpf4zUJKZ
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Colour palette
Pantone: 1505 C

These are our primary brand colours. PantO ne: 2756 C

We use these to ensure that the RIPE

NCC can be recognised easily. CMYK: 100;91;38;45 CMYK: 0;72;100;0
RGB: 19:32;72 RGB: 255;107;0
Web: 131F48 Web: ff6a00
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Extended Colour
Palette

Secondary Colours

This set of colours extends our colour
palette, particularly for charts and
graphs.

Visualisations Guide

RGB:

19, 31, 72
Hex: #131f48
Background
colour (dark)

2{€]:F
213, 42, 39
Hex: #d52a27

RGB:
42,69, 135
Hex: #2a4587

RGB:
243,107, 33
Hex: #f36b21

RGB:
39, 176, 75
Hex: #27b04b

RGB: RGB:
108, 190, 69 O, 156, 167
Hex: #6cbe45 Hex: #009ca?7

2{€]:F
3,92, 84
Hex: #035c54
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RGB:
37,49, 106
Hex: #25316a

RGB:
82, 69, 156
Hex: #52459c¢

RGB:
145, 84,182
Hex: #9155a2

RGB:
53,107,180
Hex: #356bb4

RGB:
199, 41, 141
Hex: #c7298d


https://drive.google.com/drive/folders/1WBZwvBJFTF5IVSeZMzq29K1UoxFBFXOX
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Typography

Official Font

The font used for the RIPE NCC logo and
all our websites is Public Sans.

This version contains the complete
character set, which includes the standard
ISO Latin 1, Latin CE, Greek and Cyrillic
character sets.

Public Sans Sans was designed with an
upright stress, open forms and a neutral,
yet friendly appearance. It was optimised
for print, web, and mobile interfaces, and
has excellent legibility characteristics in its
letterforms.

Public Sans Extra Bold
Public Sans Extrabold Italic
Public Sans Bold

Public Sans Bold Italic
Public Sans Semibold
Public Sans Semibold italic
Public Sans Regular

Public Sans Italic

Public Sans Light

Public Sans Light Italic


https://drive.google.com/drive/folders/1wXdEVQhIooCtzjg2q9zDrE8tUQKt7YoA

& RIPENCC

Font Muller

Typography

Digital + Print Materials
Presentation Slides

------------------------------------------------- Muller

Muller

Digital and Printing

Muller Extra Bold
Muller Bold
Muller Medium

Reqgular

_ight

We use Muller for promotional materials such as social media and banners.

Font Verdana

Verdana Bold
Verdana Bold Italic
Verdana Regular
----------------------------------------------------- Verdana Regular Italic

Presentation Slides
We use Verdana for all presentations. Verdana is available on Google Slides, Keynote
and Powerpoint.


https://drive.google.com/drive/folders/1S1u21jPg4szm492axUD7mEOdmmdROxfB
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Presentation
Template

The official presentation template is
available on Google Slides. You can
export your presentations to PDF and
PPTX formats. We also have a simple
Keynote version of the template.

Please ensure that any presentations

you make on behalf of the RIPE NCC
use this template.

Presentation Slides

Download Template

& RIPENCC

Hello!

This is a small table

This iIs a subtitie

Thi% is a small description
of the table data this is a
small descniglon of the
tabie data,

TITLE OF THE
PRESENTATION

SUBTITLE + DESCRIPTION

Alidal Culsll, BIFL ML | EIFT LT Rind |

I'm Jane Doe

Feel free to edit this small piece
of text according to your needs.

[E)

SECTION
DIVIDER TITLE

1.2

Click to add title

Click to add a subheading
# LI%E this section if you have big chunks of text
= 5& this section if you have big chunks of text
# Llse this section if you have big chunks of text
» LIze this section if you have big chunks of text
# Lz this section If you have big chunks of text

» Llze this section if you have big chunks of text

This is a small table with data

2013
LIRs 25,100
Tatal Cost EUR 32M
Inflation
Cost/LIR EUR 1,278
v e e § P K | 00 R e

2019
23,400 =T
EUR 35M 9%
17%
EUR 1 480 1675
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Table of contents

| 2 3

THiS & 5N apenda poimnt This |5 an agenda point THiS & & agenda point

4 5 6

This s &0 agenda pount This & @n agenda poing This i5 an agenda paint

This a title with a few words!

This is a subtitle

» Feel free to edit this small plece
of text according to your needs

Sub bullet
Sub bullet
Sub bullet
Sub bullet

= Feel free to edit this small piece
of text according to your needs

This a small map with data

) Lecarim 03
(5} Lararian 03
) Lecarisn 03
© tocann s
) Lecarisn 03
{3 Lesatien 08
G Lowmnor

mhu:llh-nul

(x

rr

an


https://drive.google.com/drive/folders/1ciYZ6cRropn6aSq6XYI0CgyVBs-3p4hG
https://marvin.ripe.net/spaces/WR/pages/41976554/Presentation+Templates

— &@RIPENCC

Terminology
and Style

Every message should be clear,
consistent, and reliable - whether
you're writing an email, a report or
a presentation.

Brand Guidelines 2025 | Communications Department 26
This is the style guide for all communications It includes:
we do here at the RIPE NCC.
It covers our writing style, a guide to spelling, General Rules
punctuation and grammar as well
as formatting rules. A-Z Glossary
How we communicate reinforces our values and shapes Writing Style
how we're seen by our members, the RIPE community
and wider Internet world. Tone of Voice

Formatting by Task



https://marvin.ripe.net/spaces/WR/pages/343051963/RIPE+NCC+Style+Guide+v2

& RIPENCC

Brand
Imagery

We have a bank of abstract images
that we use. If you need specific
images for your presentations, get in
touch with Comms.



https://drive.google.com/drive/folders/1yE1LqIGIYk-UAmkQbOBqQKe-mctZzzfH
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Virtual
Backgrounds

You can use these backgrounds on
Google Meet or Zoom

& RIPENCC



https://drive.google.com/drive/folders/1E2jd8RKEJjiDRhBxC0IHd_s90SJkDJd7

@ RIPENCC

LinkedIn
Backgrounds y &RIPENCC

You can use these images as the
background image for your LinkedIn
profile.



https://drive.google.com/drive/folders/1mUTqrk5SK5sG7ysJW2Ytd2byaJTg9oFi

¢ RIPENCC
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RIR Map

Avoid using maps with country

| | Bl o
borders as far as possible. This image ' - o -
is available for use in presentations
and other materials.

AFRINIC

Thas Irstraet Wuamibsen ey for Adica

L] [
'--,-'
""I-‘-.


https://drive.google.com/drive/folders/1_TTe226Y4OgTEtBo7JLDT_wdZ9pxzHd9

— &RIPENCC
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Service Region @) RIPE NCC

Avoid using maps with country
borders as far as possible. This image
is available for use in presentations
and other materials.



https://drive.google.com/drive/folders/1WdUROnUugjq39ykFvwcBXeEZVC1IdjYQ

— &@RIPENCC
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Stationery

Letterhead

If you need to print a document with
the letterhead, download it and print
it out.

If you need to send a letter digitally,
use the Google doc version which
does not include the footer.

Marvin Page / Templates

S&RIPENCC

P paapiem 14

L. e 100R
I3 1l Areipadam
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&RIPENCC

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam eius modi tempora
incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur?
Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse guam nihil molestiae consequatur, vel
illum qui dolorem eum fugiat quo voluptas nulla pariatur?

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum
deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident,
similique sunt in culpa qui officia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio
cumaue nihil impedit guo minus id quod maxime placeat facere possimus, omnis voluptas assumenda est,
omnis dolor repellendus. Temporibus autem quibusdam et aut officiis debitis aut rerum necessitatibus
saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum rerum hic
tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis
doloribus asperiores repellat

But | must explain to you how all this mistaken idea of denouncing pleasure and praising pain was born
and | will give you a complete account of the system, and expound the actual teachings of the great
explorer of the truth, the master-builder of human happiness. No one rejects, dislikes, or avoids pleasure
itself, because it is pleasure, but because those who do not know how to pursue pleasure rationally
encounter consequences that are extremely painful. Nor again is there anyone who loves or pursues or
desires to obtain pain of itself, because it is pain, but because occasionally circumstances occur in which
toil and pain can procure him some great pleasure. To take a trivial example, which of us ever undertakes
laborious physical.

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam eius modi tempora
incidunt ut labore et dolore magnam aliquam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur?

AnppsELpiEA 11 B =i 5 535 i
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Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numguam eius modi tempora
incidunt ut labore et dolore magnam aliqguam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur?
Quis autem vel eum iure reprehenderit qui in ea voluptate velit esse quam nihil molestiae consequatur, vel
illum qui dolorem eum fugiat quo voluptas nulla pariatur?

At vero eos et accusamus et iusto odio dignissimos ducimus qui blanditiis praesentium voluptatum
deleniti atque corrupti quos dolores et quas molestias excepturi sint occaecati cupiditate non provident,
similique sunt in culpa qui officia deserunt mollitia animi, id est laborum et dolorum fuga. Et harum
quidem rerum facilis est et expedita distinctio. Nam libero tempore, cum soluta nobis est eligendi optio
cumaue nihil impedit quo minus id quod maxime placeat facere possimus, omnis voluptas assumenda est,
omnis dolor repellendus. Temporibus autem quibusdam et aut officiis debitis aut rerum necessitatibus
saepe eveniet ut et voluptates repudiandae sint et molestiae non recusandae. Itaque earum rerum hic
tenetur a sapiente delectus, ut aut reiciendis voluptatibus maiores alias consequatur aut perferendis
doloribus asperiores repellat.

But | must explain to you how all this mistaken idea of denouncing pleasure and praising pain was born
and | will give you a complete account of the system, and expound the actual teachings of the great
explorer of the truth, the master-builder of human happiness. No one rejects, dislikes, or avoids pleasure
itself, because it is pleasure, but because those who do not know how to pursue pleasure rationally
encounter consequences that are extremely painful. Nor again is there anyone who loves or pursues or
desires to obtain pain of itself, because it is pain, but because occasionally circumstances occur in which
toil and pain can procure him some great pleasure. To take a trivial example, which of us ever undertakes
laborious physical

Sed ut perspiciatis unde omnis iste natus error sit voluptatem accusantium doloremque laudantium,
totam rem aperiam, eaque ipsa quae ab illo inventore veritatis et quasi architecto beatae vitae dicta sunt
explicabo. Nemo enim ipsam voluptatem quia voluptas sit aspernatur aut odit aut fugit, sed quia
consequuntur magni dolores eos qui ratione voluptatem sequi nesciunt. Neque porro quisquam est, qui
dolorem ipsum quia dolor sit amet, consectetur, adipisci velit, sed quia non numquam eius modi tempora
incidunt ut labore et dolore magnam aliqguam quaerat voluptatem. Ut enim ad minima veniam, quis
nostrum exercitationem ullam corporis suscipit laboriosam, nisi ut aliquid ex ea commodi consequatur?



https://marvin.ripe.net/spaces/WR/pages/24909250/Templates+Letterhead+Logos
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